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RE/MAX agents sell the most homes, supported by a brand that more buyers and
sellers think of than any other in real estate. Open Your Eyes to RE/MAX.
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©2014 RE/MAX, LLC. Each office independently owned and operated. Data is full-year or as of year-end 2013, as applicable. Except as noted, Coldwell Banker, Century 21, ERA,
Sotheby’s and Better Homes and Gardens data is as reported by Realogy Corporation on SEC 10-K, Annual Report for 2013; Keller Williams, Weichert, Real Living and Berkshire
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